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HOTELIERS’ FEELINGS
TOWARD CURRENT TECH

50.2% 55.2% 66.1%

Feel their eCRM Say they are not Feel their booking
software doesn’t satisfied with engine software
meet most of PMS provider meets most of
their needs their needs

PERCENTAGES OF HOTELIERS NOT
SATISFIED WITH TECH VENDORS
(BY PRODUCT TYPE)

CALL CENTER 39.9%
REVENUE MANAGEMENT 4L5.4%

46.5%
ONLINE BOOKING ENGINE 50%

ANALYTICS TOOLS 529%
CRM/EMAIL MARKETING 52.9%

55.2%
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